RS %ZIST’.%'E.
P B MR & 4 1984
FER: ENEL Ri&: Nk

., AL

1. 2008/09-2011/06 FEAFAREMRFEFR HL
(FR2%)

Hr 2010/01-2011/01 EEMERAEGEMNILIKE
BetER (ERAR

2. 2006/09 -2008/06 FEFKREFEMHEFER WML URE)

3. 2002/09 -2006/06 FEFAFHHFR ZFt+

=, ARLEELS

1. 2011/07 -2015/06 ZREAKFMRIFFR Wb

2,2015/07-2020/11 BRAXY SR ELEIID. HTESIIH) ; Ko 2016

FEEFHEIHE

3. 2021/02—=4 MNITEHAF HiIR (2021712 FH)
HLERIH. MTESID

W = ZHBELE Al

MRTIHEH. RIFHEEITA. RPOEE. RFTHELR. MRIFABURE.
MRt % %.

F, PFIRITEYIRTL

1. MRk 2. IR ARFEHSERE

3\ MRFEIERIARIEMR (MFmIAEHE®)

4, WRFFCEASIE (4. 4D

5. ikiiF A EH 6. HcFF LI

7. MEiFHBEITA




o<, FHETACH

(—) $pCRR (SSCI 3 KTRZKk 4 &, SSCI Q1 9 &, SSCI G2
2/, SWCEHEX 1 /)

E 1 EERIBIAMEE

1. Ying Qu, Yinyin Dong, & Feifei Xu*. The convergence or divergence of design
characteristics in determining the recall and persuasiveness of seaside destination
slogans. Tourism Management, (SSCI Q1) ,2022. 08.

2. Ying Qu, Yinyin Dong, & Guopeng Xiang*. Attachment-triggered attributes and
destination revisit. Annals of Tourism Research (SSCI Q1) ,2021.07.

3. Ying Qu*, Ruitao Han, & Yinyin Dong. An attachment-based management
framework of destination attributes: Drawing on the appraisal theories of emotion.
Journal of Travel Research (SSCI Q1) , 2023.01.

4.Ying Qu, Qing Zhou, Yangfeng Guo, & Hongyan Yang*. Differences in destination
attachment representations of first-time and repeat tourists. Journal of Travel
Research (SSCI Q1) , 2023.11.

5. Ying Qu, Limei Cao, & Feifei Xu*. Design of an attention-grabbing destination
slogan using the attenuation model. Journal of Destination Marketing and
Management (SSCI Q1) ,2021.03.

6. Ying Qu*, Yinyin Dong, & Jing Gao. A customized method to compare the
projected and perceived destination images of repeat tourists. Journal of
Destination Marketing and Management (SSCI Q1) ,2022.07.

7. Ying Qu*, Hailin Qu & Ganghua Chen. Market segmentation for a leverage
revitalization of China’s inbound tourism: The case of US leisure tourists.
Current Issues in Tourism (SSCI Q1) ,2018, 06.

8. Ying Qu*, Feifei Xu & Xingyang Lyu. Motivational place attachment dimensions
and the pro-environmental behavior intention of mass tourists: A moderated

meditation model. Current Issues in Tourism (SSCI Q1) ,2019, 11.



9. Ying Qu*, Guopeng Xiang, & Yinyin Dong. Network mechanism contrast: a new
perspective of the ‘projection-perception’ contrast of the destination image.
Current Issues in Tourism (SSCI Q2) ,2022,04.

10. Ying Qu*, Wenwen Wang, & Ruitao Han. A multi-method study of the emotional
mechanism linking seaside destination attributes and tourists’ revisit intention.
Current Issues in Tourism (SSCI Q1) ,2023,04.

11. Ying Qu*, Hailin Qu. Nonutilitarian Tourism Destination Positioning: A Case
Study in China. International Journal of Tourism Research (SSCI Q2) ,
2015,10.

12. Ying Qu¥*, Limei Cao & Xu Wang. Diversified psychological mechanisms in the
formation of tourist destination attachment. Journal of Hospitality & Tourism
Research (SSCI Q2) , 2021.05.

13. Limei Cao(#f 54 ), Ying Qu*, & Qi Yang. The formation process of tourist
attachment to a destination. Tourism Management Perspectives (SSCI Q1) ,
2021.04.

14.  Yinyin Dong(#f 7t 4 ), Ying Qu*. The impact mechanism and boundary
conditions of tourists' restoration perception on destination attachment: A resource
conservation perspective. Tourism Management Perspectives (SSCI Q1) ,
2023.08.

1

o1

. Yinyin Dong(fff 5t 4E), Ying Qu*. The mechanism of body-mind integration in
the formation of destination attachment: A comparison of first-time and repeat

tourists. Frontiers in Psychology (SSCI Q1) , 2022.12.

HERHR
16. Limei Cao, Dengming Xie*, & Ying Qu. A process perspective on experience co-
creation: How pre-trip involvement prompts destination loyalty. Tourism

Management, (SSCI Q1) ,2023.01.


https://www.sciencedirect.com/science/article/pii/S0261517722002242
https://www.sciencedirect.com/science/article/pii/S0261517722002242

17.Ying Qu*, Hailin Qu. Destination positioning strategies based on affective image
and brand personality. 2011.01. Stand-up speaking. 16th International Graduate

Academic Conference on Tourism and Hospitality. 2011.01. Houston, Texas, USA.

(Z) 3R

=1 {ERRIBIRIEE (0SSCI 258, b4 B, EH108)
18. BHER, #5151, BT B TR R H AR AL LG o AT —— DA
FEIEIKE N . (FEFFEEITL) (CSSCI) ,2021.10.

19. BHER, B2V LUV B AT RS BN A o0 pT. KRR
(CssCl) , 2017, 32(1):22-31.

20. BHER, BOGVE, TR . RAURIE O E T TS N T RN RE I ORI
RERS.  CHEEZETIY (CSSCI) |, 2020, 35(3) :86-96. AKEEN&EKIL
SR

21. BRF, 2 K00, HE TR H 0 S R R AR I A R 1S o —— AR
LB 75 ik i . KRR (CSSCI), 2008, 23 (1) :30-35.

22. BIFR, 200, EAMETERNEH iR St i giik.  CieiEEETD
(CSSCI), 2010, 25(1) :86-94. AKEENER LS

23. AL, Z= R0, EAMKGE E A HE MR R, (HRIEZETI) (CSSCI),
2011, 26 (2) :41-49. AXSEIHEN L XHEE

24. BAEA, Z2RJC. JiRiE H AHEEDh I E AR A —— LA H ROHL S RS b
Ebr. CHREEFETIY (CSSCI), 2012, 27(9) :17-25. AAEENEH & H#H

25. BRER. o MR I S S T R B EL R A B . CRIFEFETI) (CSSCl),
2012, 27 (4) : 7-9.

26. BN T AR B 0 R T A R A T — AR IE A . (IR
(CSSCI), 2014, 29 (12) :32-44.

27. BRE. A UEAR OISR H M E AT I 51 35 R — R R R i R R K
FiAlg.  OPELEFSERE) (CSSCI) |, 2015, 7:46-57.



28. BHF, JEuR. iRE H R OS5 R0 2 R0 U R 8 R i 7 —— DA N i
W H RO (RFFEE) (CSSCD |, 2018,40 (7) : 178-192. AKEED
PR3

29. BHER. WOEAY. BRI S AT R SEBEMHELE. (FEXFEER) (8

FHESMER) (CSSCI), 2013, 6:52-55.

30. BAFA, WM, M E. BRI H AR B I E A S . (A SCHBEEN(CSSCI),
2020, 4:128-134.

31. BAFN, TUUSME. U H MR R0 E S i —— AR SRR AR XA A 1 T

R TG, (ASCHEZE) (CSSCI), 2013, 1:128-134.
32. BAF, TIPS R H M E AL H R M RN —— R ik B R 12
. CASCHIE) (CSSCI), 2014, 4: 134—139.

33. BIS, ZERoC. Rl HRIHOER . EALRG AL RS OC R R
(HETERIEE) (CSSCI), 2011, 25(4) :10-19.

34. BHEA, TUME. [E IR T iR B AR S L R LR S —— “ T B

Hi” JErIRH. CiEREY (CSSCI), 2013, 27(4) :9-23.

35. AR, T oife. AR H e M i srid. (EBSHIBERENE)
(CSSCI,CSCD), 2011, 17 (4) : 89-93.

36. BAEA, 2= AT, [ A ANk B ke SLEE T HGE o Bt K B A L B AE 2L

CIERBIMNETEFEBTERD . 2011, 33 (11) = 6-13. AKEEPFRIEIHEH

37. . RER S XL SRt gd. (IEREZIMEBERSF
]Y ,2007,2(3) : 1-9.

38. B, 2 KUu. R H b E AL B R LA AR O I S BRI . (iRl
IE) (CSSCI ¥ RBiR) 2011, 4(3) :41-44.

39. BHEA. WUTHUF M BB e 2 R BIR R, (s (BBH
2iBI%) , 2018, 14 (4) : 373—374.

40. #5151 (WHFAE) , BIER. B K ZSICAZ B BIAS RAE . WA Tz 20 38 Jig 1) 15 JaK

I —— LA 5 A 6. eFEFI(CSSCI), 2022, 37 (07) :95-106.



41.

42.

43.

44,

45.

46.

47.

48.

49,

50.

51.

52.

w5 A « BRER. S H AOHL B RG] XL T 2=
e AR CHRiFERED) (CSSCD |, 2021.10.

w5l (WA, BRET*. B TR S B Y I RIS H 1
HARZR I RR SV R B . bRieREE (CSSCI) |, 2022, 36 (02) :101-121.
ZERIC (R, mRFT>. RN E e A 3 85 B 5 T AR 1) R
PR T R AR . (ASCHEER) (CSSCI), 2010, 25(3):
114-119. AKREENFEH 2305 EH

TRAT CIm) , B B E IR IR S R 5 e g iR SRR T, (ERREFE
fE) (csscl) , 2008, 7:53-57.

WM (WPFEAE) o BRER*. RF S T HE AL R R B T TR
P, (ASCHEZEY (CSSCI) |, 2018, 163 (5) : 143-151.

WM (WHFUAE) L BRETr. AN B H IR B R R O ik OB
I RS L EE. (ASCHEEE) (CSSCI) |, 2019, 169 (5) : 135-159.
WM (WHFUAE) BRI, IRER AR H R 0SB AR O S R
ZEF—HE TR 1133 450l 15 1) A 851, (BB HE R #ZiL), 2018,
2: 62-64.

WM (A , BR. RIS 0 PR TSR B R A i —— SR T
FARIE IR R L. (SRS F LY JEX#l) |, 2018, 38(2) :97-
101.

Pidide A, B>, T SOR P ITE LR IR AE 15 2 VPN 4R IR OGTE B
Wi, (HEREALY eXtzl) |, 2018, 37 (5):123-127.
Bfi— W CRIFFEAE) , BRER™. VLR BRI 7 R AR e RN S 4 R —
—ULS AR (MEMRESFLZ) GeX#l) , 2021-04.

it (WEEA , BE*. = WSO R it A A e —— R T 5
I LE AT . CORIEERFSR) L2019, 11(3): 45-57.

Py CWEeds) , BgR™. 35T L TOPSTS 92 e iy ¥ U X bR 3% 4+ 77 LL A
7. (&5FIm) , 2018, 6: 165 —168.



53. Fiti—il CFFEA) , BE*. [ P iiciit B IR BT 50 B R v A S AT, (G RE
S IEZRRR) | 2020, 27 (04) :100-110.

54. Fi—WL (WEFLAE) |, BIE. [ R H RS FURVE. (RLLIMSEEERR
¥3R) , 2020, 290 (35) :63-70.

55. ZRF (RFFTA) , BRE*. AIURIEE 5N IFR R 595 B 1 RS E A
—— L= A (IR 2019, 7:41-45.

56. 48 (WHFiAE) , Mg~ “ e Ein " KRBk IRNT. (RIEEFERED
2019, 6:124-126.

F: EEEREEN (R IEURHICER GE 10 &)

(=) EEMHM

1. B (GRFE R “IETHAM” EMMAR)  PEHSPFEER4E. 30 AF,
2013/12. (Jh3¥)

2. B KO B EN : B EXREENRER) PEHMFEHRIE. 23.6
AFE  2017/05. (343

3. il CBRERRRESEZRNREENREURRAR) , PEREXE
HhE#E. 35.8 AF 2020/03 AR (IhE)

4. BFR (Edm) - ZRou. (RFMIZESH) (FERFLY “+217 SFH
BHEM) HEARKFEHMI. 42 5F. 2018/06.

() #AmB
1. ERESHEEE—WRME U5rEPRRIT SRR SRR
5= (16BGL119)]  FEFA (WD
2. BEAEEMS M AEMAREITR (BRAMNERE) SEXAATA [£wEH
LT BRI R mhE R = A E R E M5 (2019RC086) 1 HBERARTI
ERA &
3. BEAEAANERESE LB [ 1R 5t T 5 i A 1 B S IR BB


https://kns.cnki.net/kns/detail/detail.aspx?QueryID=4&CurRec=1&recid=&FileName=SAHG201907014&DbName=CJFDLAST2019&DbCode=CJFQ&yx=&pr=&URLID=&bsm=QS0501;
https://kns.cnki.net/kns/detail/detail.aspx?QueryID=4&CurRec=1&recid=&FileName=SAHG201907014&DbName=CJFDLAST2019&DbCode=CJFQ&yx=&pr=&URLID=&bsm=QS0501;

) 5 EE AR ERT T (718MS034) 1 EHEA (L)
4. BRICHERANEETE ER) [PERGFZEFIEEHR—EMER A
HEOM A (16TACK007)] FEFEA (1)

5. MEMACHPEEREETE [ 7 B A T ik iFth e o 15 ekt 5
P FRAERF AT (14Y]C630105) 1 EHEAN (FETD)

6. MEEEFFRNENRIB @ER) [ E bRk & “ g &

PRI BT 7T (HNKY2017Z2D—4) 1 E#EAN (LE510)

7. ARBHEFESREBFZFHNSNEMRBSMB (5 TH & mimil il A ik

T H A b 58 A7 A T A A AT 58 —— AR 5091 (20125 JD630064) 1 FEFFA
(£5T50)

8. ML & X SiRiET A AT B [F7 ity 5t~ H R S5 2ok
A - R EEXS LEERIF 7T DABTMI 9] (1040QT0122012) 1 FEFA (&
i)

9. T EERERAZEB B ITRITE [N H 5 S BoR B & N T AT
MU H i “ 3% TR GoHxT e seng  (2023QN078) 1 RN (FEHD

10. EIRESKEARFF W FZHREMIKFFRSIE [UiRiF H b G0 T R
WHoe: i LA (SKCX20120019) ] EFEAN (LT

11. iFRRENMABIESE (AL H I N5 7 117 3% 1 G158 @ AR =

WH9E (Kyad1556) ] EFFA (4550

12. BEARFREERARX (B) RTIMA [4: a5 AT T E R IX G
TR b LS 7 (B BR AR AT AT (192MQ621) ] FEREA (S50

13. ML TEAFERABINESITNE [ B 0 =% 5] 5s T 5 7 Bt -
TR AR TR MEEXT LB FT: BUIH B A ) (1040X72321009) ] FEFF
A (FEWHD

14. I TAARFEBESREARRIIL S RUIR Ui B 19 R A 4E R 3) T KA
W RS A — e RO B IS (30910YN9921002G-215) 1 E# kA (£
i)

15. 2020 FETI TR AFE THEEFRIEIT RSB 75 [F 7 F 42T


http://skky.urp.seu.edu.cn/epstar/web/srms/jsp/common/grgl/grkyxx/bg.jsp?
http://skky.urp.seu.edu.cn/epstar/web/srms/jsp/common/grgl/grkyxx/bg.jsp?
http://skky.urp.seu.edu.cn/epstar/web/srms/jsp/common/grgl/grkyxx/bg.jsp?
http://skky.urp.seu.edu.cn/epstar/web/srms/jsp/common/grgl/grkyxx/bg.jsp?
http://skky.urp.seu.edu.cn/epstar/web/srms/jsp/common/grgl/grkyxx/bg.jsp?
http://skky.urp.seu.edu.cn/epstar/web/srms/jsp/common/grgl/grkyxx/bg.jsp?

16.

17.

18.

19.

20.

21.

22.

23.

UM H b SRR ATIE . Bk S FAE R LR 5T (1010 JYN4120003G—
06-5) ] EFA (L)
ERHESNFEES—MRIB (74 5 X 0 5 RE = L 58 4408% 010 S ik 2 ik
BWET (17CDY014) 1 185N

ER#ANFESEFMB [ <SR SR R FRE AR E
KON A HI IR 7T (14C6L020) ] 185 A

El SRR HE S AR B [ i i B AR DX R s A S FE s ma L )
(13TAAKOOD) ] #155A
BREYEFHINFESIRIT B Ukiily 5 T g B AR AR
fEEERE T (INSK(YB)16—7) 1 88185 A
BEYEFHINFESIRIT B [ /= RIBFILA 1 2 B iR X IT K S50
7t (HNSK(JD)17—07) 1 #1585 A

PSR ERTIHRIIME (A EEF SO E A R R 5K Rk
S (2017ZR0308)]  #1&5A

Pl & iRiFl FEERTE 2017 FRFTIRE (075 /5 W 2% B 114 B4 00 i i
H IR AT 7T —— DAL FEI “8. 8” iR Al (SCTYET2017L14)] 8185 A
M)l el EEERTE 2016 AR [U)118 K F Skl LRt &K
JEWFFT (SCTYET2016L.20)] 255 A

€., RELEBZANIT RS

=

N o oA W N

MIERIFSEER (RRAS)

BEE “FIERIIBAUR” NE “FIEEKR (FH)
BEE “RRAFL”
hERIFS “HBERMRIH T Z " RS
FAAXFERFMLILL

SRR 2017 EMBHUD
BREERMEML IR IESEID


http://skky.urp.seu.edu.cn/epstar/web/srms/jsp/common/grgl/grkyxx/bg.jsp?
http://skky.urp.seu.edu.cn/epstar/web/srms/jsp/common/grgl/grkyxx/bg.jsp?

N, FUNIER
L B AT HRITAERIREEE R AR E TR TR
2. TEEER A S5 ERIENT A E RIS 2T —— S 4E4E A Z0HE Hai 1 in Qu

o, F=IRIR
ERESHFRETRFHER
BEEL, MERTFFER

SSCI Q1 T4 Tour ism Management B S%E 3K

P w Mo

SSCI Q1 FI/# Journal of Sustainable Tourism BfER

SSCI Q1 FI4 Journal of Hospitality & Tourism Management BiEE 3K
SSCI Q2 FJ44 Tour ism Review BHFSEZR

(HeiirH) HIERREIRE R
(MRl E) HMIBRREIRE R
9. (IifFiLIz) mEIPHEEER
10. iRifFSTI) REMHBEX

11. (ZHRKHRHE) RIERRE

12.8SCI Q1 T4 Frontiers in Psychology | (HeiiF S5 mfrl FaYHZRE L
12 ZEEHR

© N o v



